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Executive Summary 
 

● CEO: Erik Bullen 

● MageMail is a SaaS marketing automation platform that helps online retailers to 

increase revenue through stronger customer engagement. Products include Uplift, a 

comprehensive but easy to install tool set for email marketing campaign automation 

with major ecommerce platforms such as Magento. Key features include abandoned 

cart recovery; product up-sells and cross-promotions; win-back campaigns; customer 

specific personalization; real-time inventory; and analytics. 

● Boston, MA 

● We are a high-growth startup with seven employees and more than 200 customers.  

 
We support a truly open Internet, and we rely on it for our business. The FCC’s proposal would 

allow the creation of a two-tiered Internet, stifling our ability to compete with big, established 

incumbents. Allowing big cable and wireless companies to pick winners and losers in the market 

will not only harm our business, but the ability of any new entrants to enter the market to 

compete fairly with incumbents (including the cable and wireless companies themselves). 

 

We urge the FCC to sustain the existing, strong net neutrality rules, based on Title II of the 

Communications Act. The FCC should maintain bright line rules against blocking, throttling, and 

paid prioritization on both fixed and mobile connections, as well as maintain ongoing oversight 

of other types of discrimination. 

I. Who We Are and What We Do 
We’re a high-growth startup. Due to the Software-as-a-Service design of our products, we rely 

on an open Internet to compete with larger players in our industry, to be cost effective, and to 

continue to innovate within and disrupt related market spaces. Moreover, our customers are 

small to medium sized online retailers and service providers who also rely on net neutrality to 

maintain and grow their business.  



II. The FCC Should Sustain Its Existing Strong Net Neutrality Rules and The 
Existing Legal Framework Under Title II 

 

As the creator of online applications, I depend on an open Internet. We would not have existed 

without it, and, right now, I can compete and reach a worldwide audience, and succeed based 

on the quality of my application; big companies may have bigger marketing budgets than me, 

but ultimately any consumer can choose to use my app with the same broadband speeds they’d 

get for any other service. The FCC’s proposal would open the door to a two-tiered Internet, 

however, where big companies’ traffic would be put in a fast lane, while I’m relegated to a slow 

lane. 

 

The proposed approach under Title I would interfere with innovation, competition, and consumer 

choice online. Previous court rulings have said that an approach under Title I would preclude 

certain bright-line rules. Instead, the FCC is proposing a set of vague legal standards that would 

allow discrimination. Small companies like ours do not have the legal resources to address 

instances of discrimination, absent the existing bright line rules and authority for ongoing 

oversight. By the time the lengthy process of case-by-case review of anti-competitive behavior is 

complete, a startup like ours would simply not exist. 

 

The FCC’s existing framework works well. It should sustain its current approach under Title II; 

ban blocking, throttling, or paid prioritization of Internet traffic; and continue ongoing oversight of 

other discriminatory conduct. 
 

Respectfully submitted, 

  
Erik Bullen on behalf of MageMail, LLC 
  
Erik Bullen 
CEO 
MageMail 


